


SLOPLAST Factory 
  1945 — insulators for electricity supply network in the city
с 1956 — production of decorative laminate for lifts, staircases, train coaches, table tops



USSR - the largest production space in the industry
Postindustrial era - the territory is half empty, abandoned space on the outskirts of 
the city



INITIAL IDEA: to find development format, allowing to conserve industrial value and 
add cultural component. 



STANDARTS



FOCUS ON STREET ART
Topicality, availability and strength of artistic statement



Possibilities of the space - natural environment for street art



Street Art is one of the forms of Public Art ( Art for people) 



Street Art  is accessible and clear to large public



Street Art  is catalyst of public interest to modern forms of art and cultural process in 
general 



Transformation of industrial spaces— global tendency



New approach towards Museum concept - permanently changing environment, artist 
residence, communication and network platform for local communities and artists



Development of modern cultural infrastructure in neighborhood  within walking distance 
from home



Creation of multiformat public space on the outskirts of the city



Support of street art and public art projects -  involving local communities in 
development of urban space outside city centre



Event tourism: Art Projects of International Scale



FACTORY: Permanent Street Art Collection

200 000 sq meters of walls
More than 20 artworks of recognized street artists for now



Some art objects are located inside working factory shops

FACTORY: Permanent Street Art Collection



PUBLIC SPACE: events and temporary exhibitions

Free access to factory territory, infrastructure

— gallery— media hall — lecture hall
— cafes — scene — festivals space



EDUCATIONAL PROGRAM

Lectures on 
street culture

Movies
Workshops
Performance
Excursions

Partnerships with the Russian Museum, St. Petersburg State University, Hermitage 
Youth Centre



EVENTS ON PUBLIC SPACE

Festivals

Street culture 
events



DEVELOPMENT: Transformation of 12 hectares into creative cluster



MUSEUM DEVELOPMENT: art residency, research, educational projects on street 
and public art



DEVELOPMENT: program on promotion of modern art in urban public spaces 



 



SOCIAL IMPACT OF THE PROJECT 

● COMPLEX DEVELOPMENT OF URBAN OUTSKIRTS: modern cultural 
institution and public space within walking distance from home  

● INCLUSION OF PERIPHERAL AREA OF THE CITY INTO INTERNATIONAL 
ART PROCESS 

● RESEARCH and RETHINKING street culture 

● EVENT TOURISM DEVELOPMENT




